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Hotel interiors

Whispered luxury

Who needs gold, marble and old-school opulence? These days,
discerning boutique hotel designers opt for simplicity and understated elegance, convinced
that sparingly used quality materials beat glitz and glamour, says Clare Dowdy

‘LUXURIOUS and ornate, the height of with an
overwhelming sense of tradition.’ This may sound like a preity stan-

dard description of a five-star lor more) hotel, but in the v

animal, complete with stick-on eyes, and positioned on the four-
pillowed, six-cushioned bed, This sums up one type of luxury to a

hotel industry at keast, 'luxury’ is busy redefining itself. Some new
top-end h going for a much less overt woning, with desian
cues to match.

In luxury-iaden Dubai, this somewhat old-school version of luxury
reigns on, The ‘neight of opulence” deseription above is used by the
multiple-starred Madinat Jumeirah. Not only does it seem out of date,
but its interpretation jars with many Westerm consumers more com-
fortable with tasteful simplicity. Every evaning at the Madinat Jumairah
a snow-white bath towel is fashioned, origami-style, into a different

tee: lab superfluous and short-lived.

In Europe, designers are championing a different take on huxury.
Rather than the number of cushions on the bed, it's about the qual-
ity of materials and finishes, and allowing bespoke or carefully cho-
san items space to breatha.

New-builds, such the Vincent Hotel in Southport, Ciiff House Hotel
in Cork and Comwall's St Moritz, also recognise the need for design
1o create a sense of being well-established. All three are examples
‘of mare subtle, home-like destinations, where ‘luxury’ is whispered
rather than bellowed.




Hotel interiors|

Vi Hotel, Southport,

by DesignLSM

Custom-made is the buzzword at the Vincent Hotel, from the Japanese-
style soaking tubs (baths ara a five-star musts-have) to the 2m-wide
sliding screens in front of the windews. ‘Clients like the idea of glam-
our, and we tried to do it ina pared-down way, ' says DesignLSM sen-
ior designer Clare Devlin,

‘People’s expectations are a lot higher in terms of luxury,’ says
Devlin about the 60-bedroom hotel that was opened this summer by
local entrepreneur Paul Adam. ‘Now the finishes and details need to
be less obvious, more adventurous and experimental ! This trans-
lates into angora and lambswool bed throws, along with the grey vel-
vet, green-lined curtains in front of the wardrobes.

In the hotel's most casual space, the V-Deli, the fridge doors are
finished in copper, illuminated by a flock of floating ceramic Teapot
lights by Original BTC. Next. DesignLSM is turning its attantion to
another new hotel, the four-star Runnymede Hotel in Egham,
Surrey, which is due to open next year.

Cliff House Hotel, West Waterford, Ireland,
Iw Douglas Wallace ]
'dssabc_uthueﬁweslarho Cliff House Nuxury
has as rnuchmdn wlth its location - the: weslnivillage of Ard-

1o London snﬂque dealers to source Campalgn or English C
furnitu solid oak. 'With luxury te ysa[s ago, th 1gs b
bit too plastic, Cohn believes, ‘But if you think
Yours, you don‘t want all that. It contributes to. yuur mood when yw
‘have less stuff around you.' @







